
       

 

  

If you can't see any images below, please set your email program to "show all images"  
when receiving this e-newsletter. Click here to see this newsletter in your web browser.  

 
www.crisiscommunications.com  

 

Crisis Comm & Media Relations  
E-Newsletter 

November 1, 2012 
  

10th Anniversary Edition 
 

          Bruce M. Hennes                  hennes@crisiscommunications.com                       

          Barbara Paynter, APR          paynter@crisiscommunications.com                
  

Our regular office number is 216-321-7774.    
However, if your situation is DEFCON 2 (critical and extraordinarily time-sensitive), 

please call our 24/7 Emergency Crisis Comm Hotline at 216-223-8771.   
If necessary, leave a voicemail and we'll get back to you within 30 minutes.  

 

 
 

    

Hurricane Sandy      
 
Five Things to Learn from Mayor Bloomberg About Crisis 
Communications  Government Executive   

With multiple press conferences a day before, during and after the storm, Bloomberg has kept his 
citizens informed and, in the process, given a seminar on how to do leadership communications in 
a crisis. 
 
Lessons for Corporate Communicators  Ragan's PRDaily   
Hurricane Sandy created a number of heroes, as well as a few social media villains.  The actions of 
several corporate communication departments during and after the storm fell into both 
categories, carving out an unlikely place in the headlines for PR and marketing folks as Sandy 
walloped much of the East Coast.  The bold actions and unfortunate missteps of these 
organizations - among them retailers, PR firms, and government agencies - provide lessons for 
people working in the PR and marketing field when a disaster strikes. 
 
CNN's Howard Kurtz: Hurricane Sandy Lived Up to the Media Hype  TVNewser   
Not only did the storm live up to the hype, but it showed the value of non-stop news, even when 
the information presented is fragmented, incomplete or incorrect. 
 
How the World Sees the U.S. Disaster in the Wake of Hurricane Sandy - and How We See 
Ourselves  Poynter Institute   
Featuring newspaper covers from around the world. 
 
The Worst Social Media Fails of Hurricane Sandy  The Atlantic 
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Sorting the Real Sandy Photos from the Fake  The Atlantic 
 
From Chris Tye at WKYC-TV3 in Cleveland:  Keep an eye out for companies "taking out the trash" 
during the coverage of this super storm.  They know that their bad news won't gain much traction 
since the press is focused on Sandy.  Apple made some big news by moving around key staffers, 
and letting some big names go.  Any other day that would be huge news. 

 
 

   

  
Liar Lance   
  
How I Enabled the Cult of Lance Armstrong  The Atlantic   

The former editor of Outside magazine does some regretful soul-searching about his role in hyping 
the disgraced cyclist's hollow greatness. 
 
Armstrong Dropped by Nike  The New York Times   
"A total fraud," one person said. "It's about time this joke of a hero started facing some 
consequences," another wrote. 
 
What Lance's Next Move Should Be  The Running Man   
He can never repair all of the damage to his reputation, but he can certainly stop the bleeding and 
begin the process of redemption and healing. 

From Bruce Hennes:  Don't be so quick to do the apology thing, Lance.  Instead, take a breather 
from the public eye, do some VERY quiet, no photos volunteer work and maybe a six months or a 
year from now, do the sit-down with Oprah or Barbara Walters.  But remember what our 
colleague, Don Etling, said: "You can't spin your way out of bad behavior." 

 

 

Two Rare Videos  

President John F. Kennedy Wants You to Vote on Election Day  
Politico.com 
  
A Guy Who Saw Lincoln Get Shot Was on a TV Show in 1956 -- and That 

Video is Now on YouTube  The Atlantic 
 

 Susan G. Komen Revisited  

 
Komen: Decentralized Communications Puts the Focus Back Where it Belongs   
Levick Strategic Communications   
Noticeably absent from the online, print, and earned-media effort is embattled founder and 
former CEO Nancy Brinker, who transitioned into a "new management role" in August.  Instead, 
the spotlight has been firmly affixed on everyday cancer survivors who are still here today because 
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of the new treatment options that Komen fundraising helped bring about.   That's a smart move...   
 

 
  

For Lawyers Only             
  
  

CLE Season is Upon Us  
  

Loss of a senior or named partner...financial problems...legal 
malpractice lawsuits...partner disputes...high profile 

litigation...natural disasters...defective products...workplace 
violence...compromised client information & confidentiality 

violations...criminal accusations... 
 

If you don't think you, your firm or your client doesn't need a crisis plan, think again.  

As almost any general counsel of a large, publicly traded, consumer-oriented company 
will tell you, legal controversies today are tried in the Court of Public Opinion -- at least 
as much as in any Court of Law.  Every organization, especially large, publicly-traded 
corporations have much to gain (or lose) by the way a legal controversy is positioned in 
the media. Because the value of a company's reputation is immeasurable -- and perhaps 
its largest uninsured asset -- a corporation loses when the brand image is tarnished, 
even if the corporation technically wins at trial.  Furthermore, since most legal 
controversies are settled prior to trial, the Court of Public Opinion has arguably become 
the most important battleground affecting not only good will and market share, but legal 
bargaining power and settlement negotiations.   Managing this battleground, therefore, 
has become integral to many corporations' legal strategies. 

  
                         Georgetown Journal of Legal Ethics, Vol. 22, 2009    

  
Friday, December 7, 2012  

Managing the Media: Lawyers & The Press  
Columbus Bar Association 

Scott Campbell, Thompson Hine 
Bruce Hennes, Hennes Paynter Communications  

Registration: 1:00 p.m. Program: 1:30 p.m. - 4:45 p.m.  
Register Now 

 
Tuesday, December 18, 2012   

Managing the Media: Lawyers & The Press   
Akron Bar Association   

Orville Reed, Stark & Knoll    
Jim Burdon, Burdon & Merlitti   

Bruce Hennes, Hennes Paynter Communications   
Registration: 8:00 a.m. Program: 8:25 a.m. - 1:30 p.m.   

Register Now 
 

Thursday, December 20, 2012   
Managing the Media: Lawyers & The Press   
Cleveland Metropolitan Bar Association   

Deborah Coleman, Hahn Loeser   
Virginia Davidson, Calfee   

Bruce Hennes, Hennes Paynter Communications   
Registration: 7:45 a.m. Program: 8:15 a.m. - 1:30 p.m.   

Register Now 

http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX2qdnyQj-RAHX1pKD54mUT2XKaxZb7yaAICixq2cdDkjHLqJanGwHiY_AQNKJCXPzJnlfbxEBaq4FFs5UN6qwPjnx7SWaZH1nXmtG3tSuIopd67lMERdwpwfCHjoYtjUm1AvhkpPbVVAcUyn1lN6Wk3zXwma151r6n2iRa99G4daK66NfzMQlXsNeH3QBVSX7sNlPIF1S4QkIZ95jsQ0I-EiDTy6U8TF5RV0QlwYPs_h7MhaXzOTB60Av3n5QD0xg0x7zCDogcXBPofBMxWmqA5RmUaZK58vFD7HS8ypTE2KmrPztp9e9JT5QEJoYP4NDs7vOZyRDcuBpIccQ0aRMb4
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX1eQC5sygJyQUDVnOEr_4qivGWjpDoF_537w5TSXNeJJ5DlofBBrCBmfGm9j3Lso6E3n6GTGAvkTGOTcQeY66PUOdqGzPuVoUi7QEEF3QL8HIUR6X90eBuj05OF6vo9ldC_IVLn_Im4zHo8ZyaZRGEkMP-wuMWQrCH7i2vBKl9v-ofkXV9My5kH0rGJKflpDFvERj24Nf3OlxvIOriicHfNP6e2X0JqnMSqR5TZskjEk3iy8HCBgIFdF2w9eIMTjNwAAl-tj0Pc-X5JVkKhQYRZIxwkb9Qpk-qniuy3i4XhfDNTpcV5mhIU9WnnFw59iI17frzusW1pMNDtWLmzm7Wui-Dz5y4sNUQ=
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX2imXNLEE_2yO7IY6tJXEBxUvq9WqVZOvRQCtB8kmbfma5_aDt5uTKZmSPfsCI8Y0pmGm0cfHMeilJqzWPNa6ScHjwPXQBCQHTfGfJMgtLr-UR1cQJLjwQiTPXdukkoCm5FMzNXwWRsEUlUaRfxG1LzxEsH2E1gk62ZGXDxVMpViyfxMenKZ-qLJcMQfKlEt5Q7HjfY9SJs29KOd3Flb6afi7NrSf2vbMhlFf18uskesVlaa9OQMnYPOJaImx4n1KXN6gplfZfM4yjILxz4kvhVT5_Ye9U5TWN15IaoomD6IbbPQnsHQuRmbjISoT5ZShIu6jhM9W1zCirx67WYLR18fj9RJgKyDJWdsEvSD6JeFt9hmi6CzRBFpETBHFJcgbI=


 
Friday, March 15, 2013   

Managing the Media: Lawyers & The Press   
American Bar Association Leadership Conference   
Bruce Hennes, Hennes Paynter Communications    

  
 

 
  

Coming Soon To YOUR Hometown Newspaper             
  
The Newsonomics of Advance Publications' New Orleans Strategy  
Nieman Journalism Lab  
For years, we've seen the wasting away of local dailies - not just in 

pages, but in staffing, in reporting - with curiously little protest.  Readers, like hypothetical frogs in 
slowly heating water, haven't registered much reaction.  It took Advance Publications throwing a 
bath of cold water earlier this year on The New Orleans Times-Picayune for readers to react.  Now, 
the Times-Picayune has gone three days a week, and the reach for metaphors continues.  Is this a 
milking of a dying franchise?  The corralling of remaining print advertisers into a smaller, less-
expensive-to-keep pen?  Is it the tale of the Newhouse family, owners of Advance Publications, 
trying to keep their storied brands alive as print continues to weaken?  In the meantime, we're left 
with hard and perplexing questions about Advance's New Orleans strategy. It's a head-scratcher; 
they have a hard time seeing Advance's end game in New Orleans, Alabama, Michigan - and soon 
Harrisburg and Syracuse - as journalists and readers at other Advance properties in Cleveland, 
Newark, and Portland all nervously watch on. They worry that Advance-like moves will only hasten 
newspapers' irrelevance to advertisers and readers, and further limit the time they have to 
transition to mainly digital enterprises.  We all realize that, at some point, daily print will go away.  
Is Advance simply ahead of the pack in leading the way, or has it taken a terrible misstep?   

 

  

News From Hennes Paynter     

  

The Hennes Paynter Crisis Communications & 
Media Relations E-Newsletter.  

  

This issue marks the anniversary of our 10th 
year in publication.  

  
 

Thank you for helping us reach this milestone. 
 

Subscribers:  6440 
 

Follow us on Twitter 
Friend us on Facebook  

http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX2rPb1LFGJ9HADBc-aqaXJwtYP0wFAley--J44JikoQ1nR5ydTrcJUk0X2SoQHcmyCwPTN5x5vo1uQXmeVMoV4EcVJ7U5zyF2pSaOpglfe5dVUvoxqA9XbbkPv0fB3ubcCE2J4J-9Dflxo_0vY5O2zhmi_8SB01OICxXJJ69a53tvDgxouHe980VIMXQ_67MBLIIEcr-__wOr_lgGB3-iHJ9h6Re4Vv-tP3CRd0dmMIb1hL02jMa1O4L6QS1afT2YPkYlpP4bEqHVqSS9a6zxDbFyOg6BPueku2zJ-izn4AH9tTnDjaO46tgqzpQEYsdBqtiIyqFMGNOCJR49lWI5nmtGJvE_DwCGQPJy7npqHxP3WAxR_w2Qtyg-AhCeZLcO0I74BK0ds_M72My25PFsqTdgS26Kszbn1QT7qetizvJYjRVFuGPs86eEkheka0DrGo3_cj4mHTVwpLUttd-8gkzMyQUbPjBlnJThmIItbtaYOSghVd-wDgi2AeXm0GuKOqY170mAs6LV1KAmJGgnad2n0ojWvIEK9DMQlfZZiq5SVPyttTvJKT
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX2ERS97o-HdGIXg1Zbea3jVcfduTvbm1TXZ1QjyPvXdtr03CCwLRHsK8J5Jycmk2FhWwssbMl9W7qQzTqn4Y7Yk7-05GO3yjwA=
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX2Xnuq9sbQSTGQENaA9EGnYRd4S7Nj__lhjchBAF98hs0KZ6x_6kumlMoDyaqqHCA3d-SDbiwJ9xWYZ8DZ3BBuZOEx48d5Skr5wQZjgqNOXz_mEjEsCJVcCpuAI-LD-ykue4_sxV-0Ebg==


  
  ------------------------------------------------------------------------------- 

    
  Bruce Hennes, Kai Ryssdal and Barbara Paynter 

  
 Kai Ryssdal, host and senior editor of Marketplace, public radio's program on  

business and the economy, was in Cleveland a few weeks ago 
for a live appearance at WCPN, Cleveland's NPR station. 

   
You can watch a video of Kai's Cleveland appearance here.   

  
Hennes Paynter Communications was a proud co-sponsor of that event and appearance.  

   
------------------------------------------------------------------------------  

   
Hennes Paynter supports WCPN-FM and WKSU-FM, 

respectively Cleveland and Akron's National Public Radio affiliates.   
 

                                
   

------------------------------------------------------------------------------- 

Hennes Paynter Communications is one of the few agencies in the U.S.  
focused exclusively on crisis communications.  Contact us at 216-321-7774.    

 

 
  

Clark Kent - Blogger?         
     
Mild-Mannered Reporter Leaves the Daily Planet  USA Today 
Clark's situation is one most any working stiff can relate to, when 
they've had enough and don't want to take it anymore.  And the 

superhero, who became a journalist in the first place because he wanted to speak out on things he 
couldn't as Superman, "has been in this awkward position of everything he's writing is certainly 
shaded to keep his identity secret," says Superman writer Scott Lobdell, adding that Clark is in a 
sense Superman's id.  "Rather than Clark be this clownish suit that Superman puts on, we're going 
to really see Clark come into his own in the next few years as far as being a guy who takes to the 
Internet and to the airwaves and starts speaking an unvarnished truth."   

 

http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX1rcA5GnP4J7UpHoDEIRaPQTQNUGfTUQRJihX3nC4KBA_7f9JagFIzsJFtry78TrAM0RSgUvDbhaID-smnK_gKNuer-7NvZRDMlt8U-3-Gk2ADv0jw7Zzid
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX3ppJK2nKNKyLKGMzxyl2hT7uov4E6Zrh9d8t6l7qDVhWWopgJAxaZmQOPr598qexwBnaEChDnfCsiHFaP3W3TjRGplvrRmCRcJLAx1sqLglQ2tRxWrebJw-MU3EKgGuoS6ORiv8D3mlhsXGnD16HPxtKqzFg9TEWfeQaM4tgwXQxuiaoi8ZWs2R0NOKsfFGo4lYH5JJFFbJSDPe5UTx-oDL-bWRsmt3Ir4vfqFFRt3iNmt6sHQAM95HlxTqQxpBqOyUWaSaEd_KpnRYMfvyQkiHO7dAoGAk1cK5DZJDWOMMA==
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX1DlBMWAfcCTwFlVWGEUqJTKsVm9FkB3yTfvHDor8WESOqnW79-UFIXuaG2QxYIpDHxT1rjlH4RX-wJ5pMh920rg5k7_4W3eUowgw1FX5U0wDdjqRTxgzipHC0hzY_UUVHZ76OFkgVN3L5Z1MqIznVHVTK7Krm2ED6uP09x6_yAbDAvtFNgCi3okRs1g-jZlGrI9Jvjz-cyK6kye1L2x7StHSfIZXPur8NijWilP5Z_AaupI1RlvH2HLH31BVuWxu23TLBJ-GdkXtNn_-s8GfJ90UAYmKhjooc3jDy0zJIMDA==
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX1Lysi6w_SPD9DVJbHBMwKm92aUoVLG56fDvDZPcGDSUfe_xMNvRl7zCXj2JPv4Hi2BPsmZYUio97qw4bZxM-UzVhgYYzK_TVmmHCJ-6R7xqW2p4-bW4q4vGvj5L0Xb7g89nzWn1AmpWI17jVThH8vZ41o6PLCypvQOSYQ8PhFJX01IzTbLH5nI2MNMwsKzFEAGwQTcNlQnY9RpLGXLYG0H7JEaZ2HkJJTJaBdsydQjG6ovCmvrMfPZ8akOwp5JW4fAj1V9Z_c2ZNye4UOnwr3MoQK1tRWFoC--e-SFbjCW8f6ul1gutFYIQxceFKZ6dMQ=
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX1DjAOS0xRv4pFJXE588bxLmrQph-rXY169r_JB_kNOoZ4eT171gei9YBg0jf4aeJu0rO7vhXawFn0LSzcEWhiiqv15gVvRWl-mbBN9bmsKTnKi0CDUS7OFrz_scr6XvwAioKrkeil-VIZZmNkxnMDRGKqUbR2Js6LR7nsgPWBLAyGmB4m9WgfLcJtlEQ5YV8IW0z6GdNdQb0Q_RLT6MTPS_stuvE6xM0V4MjDoosgdnd35Iy7OBDYyiRo2iV7Mu20DAiYOStO6B_H1AteNmM0-98TgZWpHk7zsY4xHQMjqpajwtgqskJU6cpJCShli96JrNi5p8tiipXPruzNqtBEKnO95DDmy4auB-5i8P4zuQ6KljsDvvrq1EjOoLPvZdMtyesUtqgOGvqECE6O2vNxoSv6DgHSgrEU=


 

    

Would You Please Let Me Finish !!    
            
Deborah Tannen's Take on the Presidential Debates   
The New York Times  
The debates this year might be most remembered for the frequency 

(and ferocity) with which the candidates have interrupted each other.  Nearly all commenters on 
the phenomenon seem to assume that it is self-evident when an interruption has occurred and 
who's at fault, and that interrupting violates the rules of conversation.  But just as conversational 
styles vary widely by gender, ethnicity, geography, class and age, so do ideas about what 
constitutes interruptions, and whether and when they are good or bad.   

 

Curated by Hennes Paynter Communications 
  

Short Takes 
   
You're Wrong, Meat Loaf: The New York Times Has Never Referred To 
You as Mr. Loaf  Romenesko    
  
Data, Uncertainty and Specialization: What Journalism Can Learn from 
Nate Silver's Election Coverage  Nieman Journalism Lab 
  

Two Views of Journalism Clash in Debate Over Nate Silver's Work  Poynter Institute 
   
The How, What & Why of MAD Magazine  Capital New York  The usual gang of idiots who put out 
MAD are celebrating their 60th anniversary.  For people of a certain age, MAD was the decoder 
ring to the entire world.  "Today the ten-year-old clutches his or her MAD... in the same way that 
the Russian beatnik treasures an old Presley tape obtained from G.I. broadcast," Marshall 
McLuhan wrote in Understanding Media in 1964.  A decade later in New York Magazine, Richard 
Reeves wrote, "MAD may be the most influential magazine in the United States - if you assume 
teenagers and other children are worth influencing."  The influence of the magazine is literally 
incalculable: A game of "Six Degrees of Alfred E. Neuman" would likely touch everything from the 
Yippies to The Simpsons, to, apparently, Noam Chomsky and Donald Rumsfeld.  MAD's sensibility 
has affected everything that followed it.   
  
80 Years Of Newsweek Covers That Explained The World  BuzzFeed Politics 
  
12 Real Magazines That Outlasted Newsweek  Romenesko & Conan O'Brien  
   
Quirky "Wizard of Oz" Synopsis  Romenesko  "Transported to a surreal landscape, a young girl kills 
the first person she meets and then teams up with three strangers to kill again." 
   
Chanel No. 5 Surges on Viral Video Chart, Aided by Brad Pitt Parodies  AdAge Digital      
  

  

             

http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX0QuA9zpLgZvJ0aJiO8SfpA4f_rQfCJma9vuU80-L4LzD2NdRlb33ec64QaWRK2Tok5Dk72wFwNuihmr1F7uhOLqNRwJ6nMoDmPOUUtkIxo0le0eRkVR_yxyM03oEuZtXc5JCh1CXrFyUHEBPKBN4PIX4cpykgvLwi6MQNNW3EFgpaZx9pPcpLY3hLGFyy7G-nGmxKxmPuOd0z0IJpciXp6pwAadqEVB_9Lqw4A5jw3OjQBnUIfHCFVIECRzs0IEiQn9yG1--gAwfLacDYCy68e4yVvOCQOeEHRprMJQ4XHhkPD2jhb0mIZ719izFiQnJ_hF4uCa80oWm4DV_n3hH-vYg8q0rTxW-Wb3BKBsxFG4f7ZTZ9u6EaLUjC-GKeKeKpYKLcrlCALO2OZH-BIDXMpYWVdBO9MWTHQFq_oBILM9vzm6Fc6kUwhw-eZG0ioWTI=
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX0zafl4y3X7jZqtN-rwBXjFp4rvqOUHM3c1gwS7Lby8d-k7vzM4-Ku49RJqziIXpGioObSsWU7zSfzyj6dNaBJyXxrsyTE-bWIO5QRztEzGMOuSKVSfTODm5qm5GbviJ7P55h3j12vMLfzsiFLX1XtZOUFtkHpWtHrFC8mdrVsmrKp138ssC6wvYT5XiVHAJhDe9aDK8oiSKmYo55us7wubQdSsgV7YIdr1vV879K7rNBREYaNLjfubWkTLTG7vSgpPufodaavr2Tc6a66PHZ9MNJJW4XDXRfmDlWeF8-65KkH-xiHTYBwwO1MDWe9KJoM-Z1LkHlehIrddjwHpT27VHCxgF40Q977yREPNLVGK6E0WGLd8oFqq3xKMF3fbJHC6FOJxizBE-nj-oigFSjOaJ5c4-tL7_t9ONE-UBoVSRl_TvKdSzsZaUjzQVvnEV_4=
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX0zafl4y3X7jZqtN-rwBXjFp4rvqOUHM3c1gwS7Lby8d-k7vzM4-Ku49RJqziIXpGioObSsWU7zSfzyj6dNaBJyXxrsyTE-bWIO5QRztEzGMOuSKVSfTODm5qm5GbviJ7P55h3j12vMLfzsiFLX1XtZOUFtkHpWtHrFC8mdrVsmrKp138ssC6wvYT5XiVHAJhDe9aDK8oiSKmYo55us7wubQdSsgV7YIdr1vV879K7rNBREYaNLjfubWkTLTG7vSgpPufodaavr2Tc6a66PHZ9MNJJW4XDXRfmDlWeF8-65KkH-xiHTYBwwO1MDWe9KJoM-Z1LkHlehIrddjwHpT27VHCxgF40Q977yREPNLVGK6E0WGLd8oFqq3xKMF3fbJHC6FOJxizBE-nj-oigFSjOaJ5c4-tL7_t9ONE-UBoVSRl_TvKdSzsZaUjzQVvnEV_4=
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX1psCeS8lPp-6Y0Jq-p-W-AuzUiSrkKmjO3JOpsrzd_aqaGlkpDQSBw5F7g6QNRKgOz4vGQSIXfPJgDPAynHQGGFS-7zCM2Eks5iNzatgczUVKoSlgHe3LP6_sl6kg_1uGJ_eEDgGfyg0214PdyKAJmf6yTRpK_n9GN9DGJUxnIJnDRb2bza7Rtzo7jt584vXeSV9tkyJFAZfhsYMpsLAHJU1_uz8Fx76vu_Gcc9jU_JFYhTcyo-t19Ol4sntE5g2sX73zin6UJ_FdnTlqDJUhrL2UTU5XQnmCZY6cOEQ57gZM7kj_kocyB1LQA2f3pEeCwl59b4TEIv6qn-HNIApi0SeXMv_SGizMbz2gs0yaNqFAA002sRZMMWPNHE0AkMD8r6n-B1XMy1WBCqq0A4Hf_IhqMrC4LWSNxsNny6_-uLqfiq2A7tpLqjOQgGtViccOg2Eks1UupDQ==
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX1psCeS8lPp-6Y0Jq-p-W-AuzUiSrkKmjO3JOpsrzd_aqaGlkpDQSBw5F7g6QNRKgOz4vGQSIXfPJgDPAynHQGGFS-7zCM2Eks5iNzatgczUVKoSlgHe3LP6_sl6kg_1uGJ_eEDgGfyg0214PdyKAJmf6yTRpK_n9GN9DGJUxnIJnDRb2bza7Rtzo7jt584vXeSV9tkyJFAZfhsYMpsLAHJU1_uz8Fx76vu_Gcc9jU_JFYhTcyo-t19Ol4sntE5g2sX73zin6UJ_FdnTlqDJUhrL2UTU5XQnmCZY6cOEQ57gZM7kj_kocyB1LQA2f3pEeCwl59b4TEIv6qn-HNIApi0SeXMv_SGizMbz2gs0yaNqFAA002sRZMMWPNHE0AkMD8r6n-B1XMy1WBCqq0A4Hf_IhqMrC4LWSNxsNny6_-uLqfiq2A7tpLqjOQgGtViccOg2Eks1UupDQ==
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX2Z7SQg7IQ4MF5o0qi5o3jDu2omzpvCNy7Cg0qsv9pvZCkFUUTUELqQh9DmLJHYWIsJo_DX6GmtAATokJwm6sRK57Y0U8qtfZ7h2Wg_XFh-93SHFOrM0Dln7484gB2mcRQL0b4NLUbOSTiepVJUJ7AnlrrQ0VmrCV8tFHGquCnCo6tjMz6VmGfMOzWNQuZHHrehkqqvXBdKh0wJPi-sohTL240OBrTN5LiNdOaUgwxdgV6_gyL3aEgNZNO7yuVvtX9F5e5UQKwMsKr58bVxhRMVcV6gWFLHrC_zKY13Dl72qF7DMWxvL5IB0s2nm25wn5pNoVe42izWWKq6pjwJhOIOPS-KFXYfdedZB69HZVtONY0u1WfuR6xdda9iT_HvvhQ_w-mXQ5JtMJ5XszvL-R4Bw4X6dJ6PN4sXuvzEFqUR-AXOIrA8ndxwjTmFQ_YdUSROFETYKHxDXaRcpc84PkjyXaefNn0AsnE=
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX2zTU9IpKzNnXIDD3pVH7SSC9ipfm1cqVeeTGx5ijhi8ry7pxzHKAd35Xj72KF2h3DvRQi1LTdwbM5nPA--cVm0ueIib4ftm4JMk9WLok0MqzlQEeCLI53E9azcL7UzkuYe16Onn2dVkb9CRL7NxcWTq6wdYsL4z9HgV8DDtkwipG4DgewBG-8nHlai0DVuE3P7aQbfKAHE4R_m897qQxLORyIN3jxzWTSkqk83GGsTlmJfqMaWlDed6cXfSN4_EwEkONEPLd0wNj_u_wS0x4wTQV0JJ0Vzl0uUbgzewOoSiX-1-LPFJIIIbaeEQb4640MC2jQEAahlqhlE812MstDBe7tscaMjZe5IH3SQz6gwz1ieixHx-BvcfGt8T3Q80eATFaH2jWYrJwnaTkdO_VBnkoll-8iyalojGwvQp-OiLg==
http://r20.rs6.net/tn.jsp?e=0011ScjzdUgTX3ZgUaAQjMKdDSyuYEfW-aqooZuBR8E4dcbpyXAz5d8Nz-czfKyldYh1rTlkmw8d__yAqif1qortl9WLa3AqPOxMIfxL6hqJsHQBvm4-HgoBt2Spc-spdYGE3Z5HYOBYSRFImnYgZAEvX1sWURl_NH5fg6qUYxHUxVchTgYaIOqf-yO-hbzg8LbAKqDmQHgre5zDuw1BoqcmAgNLBMamahn9kCfyPso3p5JWLJRqAmWo-amEUDc8b0oIi4Ez8IhABC91fB6nw0kC1vt3mqfrwzgBq0TsTT5LWFRSjTzdMl0Euxl2cekY-TlT3VfeyZJY4cR3-cp5LU4zsui1H99hFdusTydmgUOhVirx0knRhuYglxTAgn-AAqRjIflUJKQrj0n8DZHRLyTXQ==
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Hennes Paynter Communications 
  

Upcoming Events and Seminars  
 
 

Join us for one of the crisis communications presentations below or contact us to customize one for your organization. 
    
11/1/12 Business Volunteers Unlimited - Center for Nonprofit Excellence 
 
11/2/12 Ohio Municipal League (4 hours)  
 
11/14/12 Cleveland ASQ (1 hour)   
 
11/29/12 Legal Marketing Association (1 hour) 
 
12/7/12 Columbus Bar Association (3 hours) 
Managing the Media: Lawyers & The Press CLE 
Co-Presenter:  Scott Campbell, Thompson Hine 
 
12/18/12 Akron Bar Association (4.5 hours)  
Managing the Media:  Lawyers & The Press CLE  
Co-Presenters:  Orville Reed, Stark & Knoll; Jim Burdon, Burdon & Merlitti 
 
12/20/12 Cleveland Metropolitan Bar Association (4.5 hours) 
Managing the Media: Lawyers & The Press CLE 
Co-Presenters:  Deborah Coleman, Hahn Loeser; Virginia Davidson, Calfee 
 
1/11/13 Ohio Prosecuting Attorneys Association (1 hour) 
 
1/15/13 Construction Safety Council (1 hour) 
 
2/12/13 Rotary Akron (1 hour) 
 
3/5/13 Stark County Safety Council 
 
3/15/13 American Bar Association Leadership Conference (2 hour plenary) 
 
3/27/13 Cuyahoga Valley Chamber of Commerce (1 hour) 
 



4/10/13 Buckeye Association of School Administrators (1 hour) 

4/15/13 Burton D. Morgan Center for Entrepreneurship Research (1.5 hours) 
  
4/16/13 Greater Cleveland Safety Council (1 hour)  
   
    
NOTE:  Some of the above are open to the public.  Some of the seminars are free; others require a 
fee, payable to the sponsoring organization.  Please call or write us for further information.  

 

Did Someone Forward This E-Newsletter To You?  
 

Don't miss a single issue.  To get your own subscription, simply send your name, email and a few 
words about who you are and what you do to info@crisiscommunications.com.  

Know someone who might benefit from this newsletter?  If you just forward using your own 
email program's "Forward" function and your recipient thinks they're being spammed, they can 
click on the Opt Out link and opt YOU off the list. So use this "Forward This E-Newsletter" link, 
please.    
  

 

Need a Presenter for Your Next Meeting or 
Conference?   
 
Are you looking for an eye-opening, inspiring presentation for your next 
event? If your organization, company or association is searching for 
something different - a content-packed, entertaining, how-to 
customized seminar on how to manage the media - then we should talk. 
Don't just take our word for it - see where we've talked before and 
what other people say about our seminars. 

 
Recent seminar sponsors include:  
 
Maritime Attorneys of The United States 
American Great Lakes Ports Association 
Ohio County Prosecutors Association 
Licking County Safety Council 
The American Bar Association 
Cuyahoga Community College 
Bowling Green State University 
Mansfield Economic Club 
Lorain County Society for Human Resource Management 
Lakeland Community College 
Holmes County Board of Health 
Cuyahoga County Emergency Management Agency 
Cuyahoga County Police Chiefs Association 
Cuyahoga County Fire Chiefs Association 
Southern State Community College 
BVU - The Center for Nonprofit Excellence 
Ohio County Auditors Association 
Ohio Mayors Association 
Ohio Municipal League 
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Managing the Media: Lawyers & The Press CLE  
  
In today's world of high-profile litigation, law firms frequently retain PR 
consultants to help with media relations. 
   
Numerous law firms have brought us in to do one of our seminars; 
some have used our seminar for a marketing opportunity, inviting a 
large number of corporate attorneys, as well as prospects for new 
business. Call us at 216-321-7774 to discuss particulars.  

 

Crisis/Media Training & Coaching  
  
Your organization is in trouble...your CFO has been 
arrested...the company truck was in an accident...hackers 
hijacked your database...the pressure is on...the camera 
crew is at the door....  
  
Do you know how to handle a high-pressure TV interview?  

Will your messages survive the editing booth?  Do you know where to put your hands?  What to 
wear?  Do you look at the camera - or at the interviewer? 
  
It takes a lifetime to build a reputation and only a few seconds to destroy one.  In a split second 
you could find yourself in a position where you need to know how to handle the media or be a 
public spokesperson.  Would you know what to do or how to respond? 
  
More important - do you have the necessary skill set to "manage the message" and advance the 
cause of your business, agency or nonprofit?  
  

  
  
You can be certain the senior executives at virtually all of the Fortune 500 companies have been 
through media training, working with a media coach to learn how to handle adversarial situations 
with journalists and stakeholders.  Perhaps it's time for you to learn this specialized set of survival 
skills? 
  
We also offer spokesperson & presentation training and coaching, designed to improve your daily 
interactions with colleagues, employees, investors, journalists and other outside parties. 
  
Call Bruce Hennes, Barb Paynter and the staff at Hennes Paynter Communications today at  
216-321-7774 and talk to us about media, spokesperson and presentation training and coaching 
for you, your top execs -- or anyone who might have to hold the fort down with a reporter until 
the appropriate spokesperson can be located. 
  
Ask us, too, about how we can help you create, implement and test a crisis communications plan.   
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Our Permanent Collection of Links & Tips 

 
If you're a new subscriber to this e-newsletter, our carefully-selected list 
of links and tips will help you prepare for, and respond to, crisis 
situations.  

  

 When your organization or reputation is threatened, you need a specialist.    
A crisis communications specialist. 

  

 
        

Administrivia 
 

This email newsletter about Crisis Communications & Media Relations is generally published twice 
a month.  
  
LINKS: All of the links above include a tracking code. This is placed by Constant Contact, the service 
we use to design and send out this e-newsletter.  In this manner, we do receive "web analytic" 
information aggregating information about how our readers use this e-newsletter.  We will not 
share any information specific to you with anyone.  Promise. 
 
SUBSCRIBE/REMOVE: A subscription to our Crisis Comm & Media Relations E-Newsletter is free.  
To subscribe, please follow the instructions below or simply send your name, email and a few 
words about yourself to info@crisiscommunications.com.  If you want your name removed, please 
send an email with the word "remove" in the subject link or use the link below to unsubscribe. 

COPYRIGHT: Unless otherwise noted, Hennes Paynter Communications LLC owns the material 
contained in this newsletter.  However, we don't own the copyright for most of the articles we 
reprint or link to nor do we have permission to grant secondary reprint rights to you.  Should you 
want to reprint any copyrighted material, we suggest you contact the author directly. 
  
PRIVACY STATEMENT:  We value your privacy.  Your name, company or email address will never 
get shared, traded, sold, delivered, revealed, publicized or marketed in any way shape or form.  
Please know, however, that the websites we link to are not endorsed by Hennes Paynter 
Communications and are not part of our site, so we cannot vouch for their privacy policies. 
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LEGALESE:  This e-newsletter is designed to provide accurate and authoritative information in 
regard to the subject matter covered.  It is sent with the understanding that Hennes Paynter 
Communications LLC, our employees, contractors, the authors or individuals quoted above are not 
engaged in rendering legal service or advice.  If legal advice is required, the services of a 
competent attorney should be sought.   
  
OUR FAVORITE QUOTE:  You simply can't communicate your way out of a situation you've behaved 
your way into (credit to Don Etling at Fleishman-Hillard for this insight). 
 
WARREN BUFFET'S 4-STEP CRISIS COMM STRATEGY: Get it right. Get it fast. Get it out. Get it over.  
 

 
  
© Hennes Paynter Communications 2012  

 

 

  

 

 


