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1. Interview Disaster

Recently, Assistant Treasury Secretary Philip Salagefed reporters on the ailing U.S. economythis short
video clip (preceded by a 15-second ad), Milbamkidies badly.

After viewing the video, ask yourself if perhapsreomedia training might have helped this haplesegment
official.

The Washington Post
http://tinyurl.com/6gn254

L e St eyttt —

2. Online Reputation: 6 Steps to Manage a Crisis
No business can eliminate negative buzz, espeoialtyhe web, but you can manage and minimize tpaatm

SmartCompany
http://tinyurl.com/689xn4

L e St eyttt

3. Do You Know What Google Says About You?
Most people do not know what a simple search obhiser name brings up until it is too late.

The Charlotte Observer
http://tinyurl.com/5blz7k

L e Yty -

4. Extreme Crisis Communications
Bruce,

| really enjoyed your presentation particularly diseinforced my teaching points for a sociology
class | teach at UA for sociology, political sciencommunications and emergency management
students - The Social Impact of Disasters. Itgagk good for the soul when an experienced
professional emphasizes the importance of the geames!

AnneMarie Scarisbrick-Hauser, PhD, Adjunct Professo
University of Akron, Ohio
Principal, H.A. Praxis Solutions

We will repeat our two-hour Extreme Crisis Commalticns seminar (exactly like the one we did on 3udy
the Akron-Canton Airport) on Thursday, August 14Akron, Ohio for the American Red Cross-Summit Gyun
Chapter. To registerhttp://extremecrisiscommakronarc.eventbrite.com/

L e Syttt — -

5. Vanity Fair Blogopticon
Vanity Fair has produced perhaps the definitivey fwatrix, placing the most prominent and infludrtlags on

a vertical axis of news to opinion (ConsumerisPtistSecret) and a horizontal axis of scurrilousaimest
(TMZ to SCOTUSblog). With eye-catching, clickalens and brief pop-up descriptions of each blog, i
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pretty and practical. (Thanks to cyberjournalist.for the tip).

Vanity Fair
http://tinyurl.com/6owctd

L e St eyttt —

6. Crisis Comm Plans Can Save a Company

Your ability to react and respond to a crisis siraquickly and effectively can have an immenspagt on the
future course of your company, as well as the geiiae of internal and external stakeholders, custem
suppliers, media and the community at large.

Milwaukee Small Business Times
http://tinyurl.com/5jcw68

L e Sty -

7. Phil Stella on Performance Anxiety
You've got to give a speech or make a presentathnd you're scared out of your mind.

Here’s presentation guru Phil Stella’s take ondéterance Anxiety:
http://tinyurl.com/philstella-performanceanxiety

If you'd like to engage Phil for one-on-one coaghinor a presentation to your entire departmeratffare —
give us a call at 216-321-7774 to schedule a calisit from Phil.

L e St eyttt -

8. Prepare Your Business for a Disaster
10th Annual Business Continuity Conference

Main Sponsor:
Business Emergency Planning Association Americath ®®ss-Greater Cleveland Chapter

Co-Sponsors: ASIS, Greater Cleveland PartnersiQSE; Cuyahoga Community College-Public Safety
Training Institute Employers Resource Council, €Elaad State University-Center for Emergency Praepaess
University of Akron-Emergency Management & Homel&@weturity Policy Research Center Cuyahoga County
Emergency Management Agency, Marsh, Internatioaality Management Association BOMA of Greater
Cleveland, Cleveland Indians, Cleveland CavalidoeBridge Networks

August 14 & 15, 2008

Hawthorne Country Club

Solon, Ohio

Business Continuity Planning - how you stay in bess in the event of disaster.
Tornado Snow Emergency Power Failure Watda@aiHacker Attack
Product Failure Windstorm Earthquake Fire Dedta Key Executive/Employee
Computer Virus Avian Flu Terrorist Attack

This conference will help businesses, nonprofits government agencies "disaster-proof” their opmmnat
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For a full conference brochurdattp://tinyurl.com/bepa-conference
To register for the conferencéttp://www.bepaconference08.eventbrite.com

SPECIAL NOTE: Readers of this newsletter can xexai"supporting sponsor" discount of $25 off the
two-day or single-day registration. Just be sarehoose the "Supporting Sponsor" ticket when tegg and
indicate "Friend of the Speaker" when registering.

L " ettty —m - u—m

9. Running for Office

I’m running for political office. For full detailsclick here:
http://tinyurl.com/6mw7b4

L e St ettt -

10. Our Permanent Collection

A. As we learned on 9/11 and after the bombingvayears ago in Bombay, India, when landline aridpbene
telephone lines go down or are jammed to overcgpatiort text messages (150 characters maximum) ca
often get through. This is because person-to-perse@e phone calls basically require an “open’pipleile text
messages occupy very little bandwidth and canibedlup” for delivery. The easiest way to senex t
message is cell phone to cell phone (for instrastion how to do so, we suggest you find a 13 yiear they
all appear to be quite capable of texting). Tladéd,syou can also use your computer or Blackbepg-tdevice
to send a text message, also known as SMS, td phogle, just like a regular email. Here are tkeceemalil
addresses you can use to send computer-to-celemoails (the x’s represent the cell phone’s aoele @and
phone number, without the “1” and without any da$he

ATET XXXXXXXXXX@1txt.att.net

Nextel xxxxxxxxxx@messaging.nextel.cc

Sprint XXXXxXxxxxx@messaging.sprintpcs.com

T-Mobile xxxxxxxxxx@tmomail.net

Verizon Wireless 10-digit phone xXxxxxxxxxx@vtextmo

Virgin Mobile xxxxxxxxxx@vmobl.com

For a complete list of all cell phone company damaiype irttp://sms411.net

WARNING: 1. Depending upon the recipient’s célbpe contract, they may pay a few cents to semdazive
a text message; 2. Sometimes computer-to-cellgohat message are nearly instantaneous, sometisesan
take hours to go thru the system. Best bet: wgesigyou try sending a few computer-to-cell phax t
messages now — before you need to do this in argemsy.

NOTE: Teleflipp seems to be working again....try théend a short email from your computer to apatine b
using phonenumber@teleflip.com.

B. It's been six years the terrorist attacks dfl9%nd three years since the issuance of The Nat@opmmission
on Terrorist Attacks Upon the United States Repdite we safer today? The authors of that offi@aort
think the answer is no. You can read what thegmig wrote here:http://tinyurl.com/25zzxz

C. Want a short refresher on crisis communicatlo@heck out this short, six-minute video of Britennes on
the web: http://tinyurl.com/ybfdeq If you'd like to post something similar on yoamwn website, Steve Petti is
the guy to call. For more infohttp://www.newimagemedia.com

D. Dan Hanson at GreatLakesGeek.com, interviewsd&Hennes:
http://www.greatlakesgeek.com/podaudio/bios/brunals.htm

E. Make a Plan: With ready.gov/business, thenassiyou've worked so hard to build can be as prds
possible should a disaster strike. Download feesy-to-use checklists, templates and other resstiochelp
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you develop an affordable plan. Protect your mssiror life's work - start or update your plan yodBecoming
a success is hard work. Protecting it isn't. Hdnew: http://www.ready.gov/business/

F. Emergency & Crisis Info: Do you live in Grea@eveland? If so, you may be in range of the=se,n
low-power, community and emergency informationiste: Mayfield Heights 1700-AM; Mayfield Village
1640-AM; Beachwood 1630-AM.; Pepper Pike 1670-AMkewood 1660-AM; Strongsville 1640-AM;
Brunswick 1700-AM; Westlake 1680-AM. In the everftan emergency, you will find these stations tabe
important source of information. Please consieétirgy a button to one on your car radio.

G. Pandemic Flu Linkshttp://www.ccep.ca/ccepbird.html

H. Disaster Links:http://www.disasterlinks.net/

|. Business Emergency Planning Association: Waatve with BEPA. You should be, too. For more
information: http://www.redcross-cleveland.org/bepa/aboutbepa.as

J. More tips to keep your family & business sdfép://att.sbc.com/gen/general?pid=1325

K. Apologizing — Vanity Fair's All-Purpose PublMea Culpa Kit:http://tinyurl.com/ysu4chKeep a copy
handy - the reputation you save may be your own.

L. Tell me, again, about crisis managemérttp://tinyurl.com/b7no3

M. When asked to describe what a business cotytiexpert does, Michael Selves, director of Emecgen
Management & Homeland Security in Johnson Counéyndas, said, “Our job is to tell you things you'tlon
want to hear, asking you to spend money you dant fior something you don't believe will ever happe

Did someone forward this e-newsletter to you? ¥am get your own subscription at no charge simply b
sending your request to bruce@crisiscommunicatons.

Media Training

Your firmis in trouble...your CFO has been arrestelde. company truck was in an accident...hackers hagck
your database...the pressure is on...the camera cravthe door....

Do you know how to handle a high-pressure TV ineaw? Do you know where to look? What to wear?
Where to put your hands? Do you look at the camaraat the interviewer?

More important — will you “manage the message” addance the cause of your business, agency or oiifApr
You can be certain the senior executives at vist@dllof the Fortune 500 companies have been iiedia
training where they've learned to deal with advaasaituations with journalists. Perhaps it’s éirfor you to
learn this specialized set of media survival skills

We also offer straight spokesperson & presentdt&ining, which consists of ways to improve a sgpason's
skills and daily interactions with peers, subortisainvestors, journalists and other outside gsrti

Call Bruce Hennes and the staff at Hennes Commiumisatoday at 216/321-7774 and talk to us aboutiane
spokesperson and presentation training for your y@u execs -- or anyone who might have to holdfone
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down with a reporter until the appropriate spokespe can be located.

prmnt S St St S m— S

Call Hennes Communications For Media Training & Crisis Comm Plans

It takes a lifetime to build a reputation and caliew seconds to destroy one. In a split secondcgaild find
yourself in a position where you need to know hovhandle the media or be a public spokespersonuldyou
know what to do or how to respond?

Hennes Communications provides crisis communicafioredia training and media relations services to
high-profile individuals and other clients in buess, industry, government and nonprofit managem@éfg.can
also help you create and implement a crisis comrations plan.

For more information, please contact Bruce Henhésuee @crisiscommunications.com or by calling
216/321-7774.

rrxkx SPECIAL NOTE FOR ATTORNEYS *x***

We can do our signature seminar - Managing the dMediwyers & The Press - in your office for the éRrof
your firm’s attorneys, corporate counsel and cierA number of firms have used our seminar adfante
marketing tool to reinforce existing business retathips and prospect for new business. For nmioennation,
including a list of the nationally-known firms thiaave retained us for this service, please caltus
216/321-7774.

About Hennes Communications LLC

Hennes Communications is a crisis communicatiorsliartraining and media relations consulting firasdxd in
Cleveland. Serving corporations, government agsncionprofits and individuals who are “on trialthe court
of public opinion, Hennes Communications also aff¢gigation communication support and public relas
services to their clients. The firm is a coalititmember of ProtectingAmerica.org and National Preghaess
Month (US. Department of Homeland Security).

We can be reached by calling 216/321-7774 or byl@nbruce@crisiscommunications.com.
HHAHHHH AR R AR R A A R

CHECK OUT BRUCE AND BARB’'S SCHEDULE....

8/14/08 IMAC Services Summer 2008 Seminar

Contingency Planning & Execution Strategies for Lalr Disputes

Hampton Inn, Philadelphia, PA Airport

(Barbara Paynter)

8/14/08 American Red Cross — Summit County Chapter

Extreme Crisis Communications (2 hours)
To register: http://extremecrisiscommakronarc.eventbrite.com/

8/15/08 Business Emergency Planning Association Aumal Conference

Business Continuity, Emergency Planning & Crisis Communications
http://www.academicventures.com/bepal/images/AugBEPAConferenceBrochure.pdf
Co-Presenter: Dr. Nancy Grant, University of Akron
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9/4/08 Lakeland Community College/Nonprofit & Pubic Service Center
How the Media Manipulates the News (1.5 hours)

9/5/08 Geauga County Safety Council
Crisis Communications (1 hour)

10/6/08 American Association of Airport Executive®ublic Relations Conference
AAAE Public Relations Essentials and Advanced Taats Conference
Renaissance Charleston Hotel Historic District, d&lston, SC

(Barbara Paynter)

10/16/08 Society for Marketing Professional Servise
How the Media Manipulates the News (1 hour)

10/22/08 COSE 2008 Small Business Conference
Even Small Businesses Need a Crisis CommunicatioR&n (1 hour)

10/28/08 Cuyahoga County Emergency Management Agen(8 hours)
Managing the Media, Extreme Crisis Communications &Media Training

11/20/08 Business Volunteers Unlimited (3.5 hours)
Crisis Communications & Media Relations

12/11/08 Stark County Bar Association
Managing the Media: Lawyers & The Press (4 hours)

12/16/08 Sixth Annual Regional Parks Conference
How the Media Manipulates the News (1 hour)

12/17/08 Cleveland Metropolitan Bar Association
Managing the Media: Attorneys & The Press (4 hours
Co-Presenters: Deborah Coleman, Esq.; Terry Gil&sq.

12/18/08 Akron Bar Association

Managing the Media: Attorneys & The Press (4 hours

Co-Presenters: Orville Reed, Esg.; James Burdsap, E

1/13/09 Proactive School Security and Emergency Rraredness Planning + Extreme Crisis
Communications (4 hours)

Location: To Be Determined

Sponsored by The Greater Cleveland School Supedet#s Association

This seminar is specifically for school administrat, school board members, central office and ingild
administrators and school public safety partneodiqp, fire, EMS and EMA).

Co-Presenter: Ken Trump, National School Safety$@curity Servicesh(tp://www.schoolsecurity.ojg

NOTE: Ken was recently featured in a New York Tsnagticle on school safetyhttp://tinyurl.com/yo6Ilrw

The first two hours of this seminar will providedkers with information on the latest trends in s¢looime,
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violence and emergency preparedness issues. Emplibbe placed on practical, cost-effective besictices
for improving school security and better prepafmgcrisis situations which cannot be prevented.

The second two hours of this seminar will giveaidiis and leaders the tools to navigate the haaslhiies of
speaking to the public, media, partners and std@ter®during an intense public-safety emergengy. feass
casualty, pandemic flu, terrorism and other extrsituations involving threats to life and limb).

This entire seminar has been approved for fouC@htinuing Professional Training (CPT) hours by @tao
Peace Officer Training Commission, Office of theédkhey General.

1/22/09 Northeast Ohio Human Resource Planning Sety (1.5 hours)
How the Media Manipulates the News & Crisis Commurgations

4/10/09 Canton Regional Chamber of Commerce (1 hour
How the Media Manipulates the News

4/23/09 Coshocton County Health Department (4 houys
Managing the Media AND Extreme Crisis Communicatiors

NOTE: All of the above are open-to-the-public. n&oof the seminars are free, others require gpfa@ble ti
the sponsoring organization. Please call or wastéor further information.

NOTE: All of the above are open-to-the-public. n&oof the seminars are free, others require gpta@ble ti
the sponsoring organization. Please call or wastéor further information.

Administrivia
This email newsletter about Crisis Communicationsl&dia Relations is generally published twice a thon

SUBSCRIBE/REMOVE: A subscription to our Crisis CorinMedia Relations E-Newsletter is free. To
subscribe, please send an email to bruce@crisisooications.com with the word SUBSCRIBE in the bodly
the email. To leave our list, put the word REMOMEhe body of the email.

COPYRIGHT: Unless otherwise noted, Hennes CommtiaicsiLLC owns the material contained in this
newsletter. However, we don’'t own the copyrightrmst of the articles we reprint or link to nor we have
permission to grant secondary reprint rights to. y8hould you want to reprint any copyrighted matewe
suggest you contact the author directly.

FORMAT: There are still many browsers and emailgpams that are not state-of-the-art and subselguent
cannot automatically “read” HTML (the coding useddesign web pages). Therefore, this newsletter is
designed simply, omitting most graphics, and carele by virtually any email program.

PRIVACY STATEMENT: We value your privacy. Yourm&, company or email address will never get
shared, traded, sold, delivered, revealed, publicar marketed in any way shape or form. Pleasakn
however, that the websites we link to are not eselbby Hennes Communications and are not partraditay
so we cannot vouch for their privacy policies.

LEGALESE: This e-newsletter is designed to prowadeurate and authoritative information in regardne
subject matter covered. It is sent with the und@eding that Bruce Hennes, Hennes Communicatio lthe
authors or individuals quoted above are not engageshdering legal or other professional servitfdegal
advice or other expert assistance is requiredsehéces of a competent professional person shmugbught.
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OUR FAVORITE QUOTE: You simply can’t communicatew way out of a situation you’ve behaved your
way into (credit to Don Etling at Fleishman-Hillaiat this insight).

© Hennes Communications 2008

Hennes Communications LLC

2841 Berkshire Road
Cleveland, Ohio 44118
216/321-7774
http://www.crisiscommunications.com

90f9 3/8/2009 8:49 PI



