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1. What Would You Do If a Gunman Invaded Your Campts?

Over the last few months, we’ve done our two-hdtxtfeme Crisis Communications” seminar for over 500
police, fire, mayors, educators, health departraedtother officials. All of those seminars haverbe
co-sponsored by such organizations as the Red @nasthe Cuyahoga, Lorain and Medina Emergency
Management Agencies. Most recent, we did a four-kersion of this seminar, accompanied by oureagile,
Ken Trump one of the country’s top school security experts.

We recently came across an article about last Beygsushooting at Northern lllinois University. iShmust-read
article very much sums up what we've been teachimthis subject and you can read that article here:
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http://tinyurl.com/6mfkt4

We will repeat our 2-hour Extreme Crisis Communarag seminar at Lakeland Community College in Kind,
Ohio on May 15 (to registenttp://crisiscommlakecounty.eventbrite.c)mAt that time, we will give
community leaders the tools to navigate the hagalities of speaking to the public, media, studants other
stakeholders during an intense public-safety enmesgée.g. mass casualty, pandemic flu, terrorischaher
extreme situations and threats to life and limb).

This seminar is approved for Continuing Profesdidnaining hours by the Ohio Peace Officer Training
Commission, Office of the Ohio Attorney Generalt(ipou do not have to be a police officer to attend)

It's likely we’ll be repeating this seminar numesotimes over the next 12 months. Keep an eyeisn th
newsletter for news of those seminars.

"l wanted to let you know that during my 32 yeaithwhe City of Cleveland | have had the
opportunity to attend many seminars. | have totkayyour seminar yesterday - Extreme Crisis
Communications, sponsored by the Cuyahoga Coungrgancy Management Agency - was one of
the best, if not the best seminar | have ever d&enl would describe it as informative, educatipna
enjoyable, ‘a must attend’ seminar.”

-- Jim Majer

Emergency Operations Center Manager & Chief Planner
City of Cleveland, Department of Public Safety,

Office of Homeland Security

Thanks, Jim ! For more information about all eff seminars, scroll down.
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2. Stop the Presses

STOP THE PRESSES: THE CRISIS AND LITIGATION PR DE®KEFERENCE is a communications
survival manual for the Internet Age. With over@@) copies in print, the second edition of thidaoed book
is a must-read for C-Suites, legal counsel, andnaamications specialists. Updated text includehfraaterial
covering the online media that are now so decisivdrand and reputation management, along witbrestwte
discussion of recent industry crises, from prodactlls to data security breaches. STOP THE PRESSES
defines the best communications practices for aatmms, countries, and high-profile individualsifey trials by
fire in the Court of Public Opinion. Here are thesdind don'ts of crisis planning and media relatjonrnt and
broadcast as well as blogs and other online mediaivdepth analyses of cross-border issues, SEC
investigations, law firm crises, product liabiligntitrust, health care, and more.

Do yourself a favor and read the reviews of Sta@pRhessesttp://tinyurl.com/4e52at

Stop the Presses is co-written by Richard Leviek,dwner of Levick Strategic Communications and @ain
go-to guy when we need advice. Full Disclosure&nits Communications is affiliated with Levick $gc
Communications.
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3. Speaking in Public

If you have to give a speech, this will help.

20f9 3/8/2009 9:04 PI



Crisis Comm & Media Relations E-Newsletter April, ZH08

30f9

New York Times (free registration requirehttp://tinyurl.com/4soqgrt

Have to give a speech? Scared to get up and speabklic? Comfortable speaking in public, but wendo
better? We can help. Give us a call at 216-322477
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4. Losing Data
When you lose citizens' personal information, tlseaeight way and a wrong way to manage it.

Government Executivénttp://tinyurl.com/47s5qq
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5. Netflix Gets It
Netflix gets it—swift and proactive steps when ymof up.

CrisisBlogger http://tinyurl.com/48obmr
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6. Business Continuity Planning — Getting Started

From Wikipedia: Business Continuity Planning (B@an interdisciplinary concept used to create\atidate
a practiced logistical plan for how an organizatiathrecover and restore partially or completelierrupted
critical function(s) within a predetermined timeesifa disaster or extended disruption. The logikpéan is
called a Business Continuity Plan.

In plain language, BCP is working out how to stapiisiness in the event of disaster. Incideniadeclocal
incidents like building fires, regional incideniisel earthquakes, or national incidents like pandelinesses.

Here’s a simple way to get started on BQRtp://tinyurl.com/4fc69z

For more information:http://www.ready.gov/business/index.html

If you work in N.E. Ohio, you should belong to tBasiness Emergency Planning Association, part @ Th
American Red Cross, Greater Cleveland Chapter.d®eFor more informationhttp://tinyurl.com/pea5x
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7. DHS Chertoff Meets the Bloggers
If Department of Homeland Security Chief Michaele@off can meet the bloggers, so can you.

Homeland Security Todattp://tinyurl.com/4dchqgo
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8. Short Takes

>>> Prepare to be blind sighted. Tips for crisis managment. Washington Technology
http://tinyurl.com/3h6Ipo

>>> Six Safe Sender Secrets: Match subject lines to macheadlines in pitches, advises editorBulldog
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Reporter http://tinyurl.com/3gp2b7

>>> Create a Press Release. Finally, a simple, non-$ogticated way to create a press release:
http://tinyurl.com/3vg390

L e Yty —

9. Our Permanent Collection

A. As we learned on 9/11 and after the bombing &W years ago in Bombay, India, when landline and
cell phone telephone lines go down or are jammed tavercapacity, short text messages (150 characters
maximum) can often get through. This is because person-to-person voice phonelmdisally require an
“open pipe” while text messages occupy very litidendwidth and can be “lined up” for delivery. Téwsiest
way to send a text message is cell phone to cefigl(for instructions on how to do so, we suggestfind a
13 year old — they all appear to be quite capaliexting). You can also use your computer or Biterry-type
device to send a text message to a cell phondijkast regular email, but you must know the chlbpe carrier
used by the recipient. Here are the exact emdilesses you can use to send computer-to-cell pdroads
(the x’s represent the cell phone’s area code andgnumber, without the “1” and without any daghes
ATET XxXxXxxxxxx@mobile.att.net

Cingular xxxxxxxxxx@mobile.mycingular.com

Nextel xxxxxxxxxx@messaging.nextel.cc

Sprint XXXXxXxxxxx@messaging.sprintpcs.com

T-Mobile xxxxxxxxxx@tmomail.net

Verizon Wireless 10-digit phone xxxxxxxxxx@vtextmo

Virgin Mobile xxxxxxxxxx@vmobl.com.

Another tip: If you use Firefox as your web browsgoogle has a cool toolbar “extension” that yan edd
and use to send messages to cell phones. You odé@d\w the carrier of the phone you are sendind kis is
the second best method in our opinion. Downloaceitension ahttp://tinyurl.com/s7za%VARNING: 1.
Depending upon the recipient’s cell phone contridety may pay a few cents to send or receive antessage;
2. Sometimes computer-to-cell phone text messegaearly instantaneous, sometimes they can takes o
go thru the system. Best bet: we suggest yoletngiag a few computer-to-cell phone text messages-n
before you need to do this in an emergency.

NOTE: In previous issues of this newsletter, wid y@u about a service called Teleflipp.com that &
computer-to-cell phone text messages easier. 841498, this Teleflip services appears to no lemwgerk in
this manner.

B. It's been six years the terrorist attacks of 1 and three years since the issuance of The Natan
Commission on Terrorist Attacks Upon the United Stées Report. Are we safer today? The authors of
that official report think the answer is no. Yaanaead what they recently wrote here:
http://tinyurl.com/25zzxz

C. Want a short refresher on crisis communication® Check out this short, six-minute video of Bruce
Hennes on the webhttp://tinyurl.com/ybfdeq If you'd like to post something similar on yoanwn website,
Steve Petti is the guy to call. For more irtittp://www.newimagemedia.com

D. Dan Hanson at GreatLakesGeek.com, interviews Bce Hennes:
http://www.greatlakesgeek.com/podaudio/bios/brunals.htm

E. Make a Plan: With ready.gov/business, the busess you've worked so hard to build can be as
prepared as possible should a disaster strikeDownload free, easy-to-use checklists, templatelsogher
resources to help you develop an affordable pRmtect your business or life's work - start oratedyour plan
today. Becoming a success is hard work. Proggdtisn't. Here’s howhttp://www.ready.gov/business/
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F. Emergency & Crisis Info: Do you live in Greate Cleveland? If so, you may be in range of theseesw,
low-power, community and emergency information stabns: Mayfield Heights 1700-AM; Mayfield Village
1640-AM; Beachwood 1630-AM.; Pepper Pike 1670-AMkewood 1660-AM; Strongsville 1640-AM;
Brunswick 1700-AM; Westlake 1680-AM. In the everftan emergency, you will find these stations tabe
important source of information. Please consié¢tirgy a button to one on your car radio.

G. Pandemic Flu Links: http://www.ccep.ca/ccepbird.html

H. Disaster Links: http://www.disasterlinks.net/

|. Business Emergency Planning Association: We'ractive with BEPA. You should be, too.For more
information: http://www.redcross-cleveland.org/bepa/aboutbepa.as

J. More tips to keep your family & business safehttp://att.sbc.com/gen/general?pid=1325

K. Apologizing — Vanity Fair's All-Purpose Public Mea Culpa Kit: http://tinyurl.com/ysu4chKeep a copy
handy - the reputation you save may be your own.

L. Tell me, again, about crisis managementhttp://tinyurl.com/b7no3

M. When asked to describe what a business contirtyiexpert does, Michael Selves, director of
Emergency Management & Homeland Security in Johnsofounty, Kansas, said, “Our job is to tell you
things you don't want to hear, asking you to spendioney you don't have for something you don't belies
will ever happen.”

Did someone forward this e-newsletter to you? Yooan get your own subscription at no charge simply
by sending your request to bruce@crisiscommunicatits.com.

Media Training

Your firmis in trouble...your CFO has been arrestelde. company truck was in an accident...hackers hagck
your database...the pressure is on...the camera cravthe door....

Do you know how to handle a high-pressure TV ineaw? Do you know where to look? What to wear?
Where to put your hands? Do you look at the camaraat the interviewer?

More important — will you “manage the message” addance the cause of your business, agency or oiifApr
You can be certain the senior executives at vist@dllof the Fortune 500 companies have been iedia
training where they've learned to deal with advaasaituations with journalists. Perhaps it’s éirfor you to
learn this specialized set of media survival skills

We also offer straight spokesperson & presentdt&ining, which consists of ways to improve a sgpason’s
skills and daily interactions with peers, subortisainvestors, journalists and other outside gsrti

Call Bruce Hennes and the staff at Hennes Commiumisatoday at 216/321-7774 and talk to us aboutiane

spokesperson and presentation training for your, ya@u execs -- or anyone who might have to holdfone
down with a reporter until the appropriate spokespe can be located.
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It takes a lifetime to build a reputation and caliew seconds to destroy one. In a split secondcgald find
yourself in a position where you need to know hovhandle the media or be a public spokespersonuldYou
know what to do or how to respond?

Hennes Communications provides crisis communicafioredia training and media relations services to
high-profile individuals and other clients in buess, industry, government and nonprofit manageméfd.can
also help you create and implement a crisis comrations plan.

For more information, please contact Bruce Henhésuee @crisiscommunications.com or by calling
216/321-7774.

rrxkx SPECIAL NOTE FOR ATTORNEYS *xx**

We can do our signature seminar - Managing the dMediwyers & The Press - in your office for the érof
your firm’s attorneys, corporate counsel and cierdA number of firms have used our seminar adfantie
marketing tool to reinforce existing business retathips and prospect for new business. For nmioennation,
including a list of the nationally-known firms thiaave retained us for this service, please caltus
216/321-7774.

About Hennes Communications LLC

Hennes Communications is a crisis communicatiorsliartraining and media relations consulting firasdxd in
Cleveland. Serving corporations, government agsncionprofits and individuals who are “on trialthe court
of public opinion, Hennes Communications also aff¢gigation communication support and public relas
services to their clients. The firm is a coalittmember of ProtectingAmerica.org and National Pregeess
Month (US. Department of Homeland Security).

We can be reached by calling 216/321-7774 or byl@nbruce@crisiscommunications.com.
R

CHECK OUT BRUCE'S SCHEDULE....

6 of 9 3/8/2009 9:04 PI



Crisis Comm & Media Relations E-Newsletter April, ZH08

4/28/08

Managing the Media (3 hours)

Location: University of Akron — Medina County University Center

Sponsored by the University of Akron. Co-Sponsoretly The American Red Cross-Greater Cleveland
Chapter's Business Emergency Planning Association.

Government, business, safety, health and other cmityrieaders will receive practical instructioroalb how to
"Manage the Media" to handle everything from goeds to bad news in a crisis. This seminar has been
approved for three (3) Continuing Professional dingl (CPT) hours by the Ohio Peace Officer Training
Commission, Office of the Attorney General. Fottlgr information, please call 330-721-2210

5/15/08

Extreme Crisis Communications (2 hours)

Location: Lakeland Community College

Sponsored by Lakeland Community College and the Laddand Nonprofit & Public Service Center.
Co-Sponsored by Lake County Mayors & City ManagersAssociation, Lakeland Community College
Police Department, Lubrizol and The American Red Coss, Greater Cleveland Chapter's Business
Emergency Planning Association.

This seminar will give safety, health, school, govmeent officials and other community leaders th@sdo
navigate the harsh realities of speaking to thdigubedia, partners and stakeholders during ansd
public-safety emergency (e.g. mass casualty, paodiemterrorism and other extreme situations ik
threats to life and limb). This seminar has bggraved for two (2) Continuing Professional TragniCPT)
hours by the Ohio Peace Officer Training Commissioffice of the Attorney General. For more infotioa:
http://crisiscommlakecounty.eventbrite.com/

9/5/08
Geauga County Safety Council
Crisis Communications (1 hour)

10/16/08
Society for Marketing Professional Services
How the Media Manipulates the News (1 hour)

12/18/08
Akron Bar Association
Managing the Media: Attorneys & The Press

1/13/08

Proactive School Security and Emergency Preparednge®lanning + Extreme Crisis Communications (4
hours)

Location: To Be Determined

Sponsored by The Greater Cleveland School Superimidents Association

This seminar is specifically for school administrat, school board members, central office and ingild
administrators and school public safety partneodiqp, fire, EMS and EMA).

Co-Presenter: Ken Trump, National School Safety$@curity Servicesh(tp://www.schoolsecurity.ojg

NOTE: Ken was recently featured in a New York Tsnagticle on school safetyhttp://tinyurl.com/yo6Ilrw
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The first two hours of this seminar will providedkers with information on the latest trends in s¢looime,
violence and emergency preparedness issues. Emplibbe placed on practical, cost-effective besictices
for improving school security and better prepafmgcrisis situations which cannot be prevented.

The second two hours of this seminar will giveaidiis and leaders the tools to navigate the haalhiies of
speaking to the public, media, partners and std@ter®during an intense public-safety emergengy. feass
casualty, pandemic flu, terrorism and other extrsituations involving threats to life and limb).

This entire seminar has been approved for fouC@htinuing Professional Training (CPT) hours by @tao
Peace Officer Training Commission, Office of theéokhey General.

NOTE: All of the above are open-to-the-public. n&oof the seminars are free, others require gpfa@ble ti
the sponsoring organization. Please call or wastéor further information.

Administrivia
This email newsletter about Crisis Communicationsl&dia Relations is generally published twice a thon

SUBSCRIBE/REMOVE: A subscription to our Crisis CorinMedia Relations E-Newsletter is free. To
subscribe, please send an email to bruce@crisisooications.com with the word SUBSCRIBE in the bodly
the email. To leave our list, put the word REMOMEhe body of the email.

COPYRIGHT: Unless otherwise noted, Hennes CommtiaicsiLLC owns the material contained in this
newsletter. However, we don’'t own the copyrightrmst of the articles we reprint or link to nor we have
permission to grant secondary reprint rights to. y8hould you want to reprint any copyrighted matewe
suggest you contact the author directly.

FORMAT: There are still many browsers and emailgpams that are not state-of-the-art and subselguent
cannot automatically “read” HTML (the coding useddesign web pages). Therefore, this newsletter is
designed simply, omitting most graphics, and carelhe by virtually any email program.

PRIVACY STATEMENT: We value your privacy. Yourm&, company or email address will never get
shared, traded, sold, delivered, revealed, publicar marketed in any way shape or form. Pleasakn
however, that the websites we link to are not eselbby Hennes Communications and are not partraditay
so we cannot vouch for their privacy policies.

LEGALESE: This e-newsletter is designed to prowadeurate and authoritative information in regardne
subject matter covered. It is sent with the und@eding that Bruce Hennes, Hennes Communicatio ithe
authors or individuals quoted above are not engageshdering legal or other professional servitfdegal
advice or other expert assistance is requiredsehéces of a competent professional person shmugbught.

OUR FAVORITE QUOTES: You simply can’'t communicat®ur way out of a situation you’'ve behaved your
way into (credit to Don Etling at Fleishman-Hillaiat this insight).

© Hennes Communications 2008

Hennes Communications LLC

2841 Berkshire Road
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Cleveland, Ohio 44118
216/321-7774
http://www.crisiscommunications.com
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