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1. Golden State Warriors Tarnished by Stupid PR Trck

We've told you this before: If you're going to blodon’t do it under an assumed name; don't thitdrested parties can't
ferret out the fact it's really you doing the blagg— they often can.
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The PR guy for the Golden State Watrriors didn’etakir advice — and the fans are livid. San FsanoChronicle
http://tinyurl.com/ghmlfv

2. Notes on a Crisis — What Domino’s Can Do to Rexe & Thrive

News of the incident spreads like wildfire. Puldnion plummets over night. Executives are rggfiom their worst
nightmare come true. Employees are demoralizechdSlike the Domino’s disgusting video crisis thedpted last month?
Actually, this refers to the food poisoning incitlémat felled another food chain, Jack in the Bzagk in the early 1990s.

How do you recover from such a devastating inciléfaw do you regain people’s trust? How do youstadglish your brand?

Fortunately, Jack in the Box figured it out. Todbg chain is thriving, enjoying average user viségsond only to McDonald'’s
and until recently, it ran 18 consecutive quartérsame-store sales growth (until the effects efrdtession set in).
Undisputably, the company is recognized as a leadeod safety and the brand enjoys widespreadiyp®perceptions.

It was a long, hard road back, but the lessonséebwere valuable and offer guidance to Domino’s s to get back on its
feet. Media Weekttp://tinyurl.com/m2pxy?2

EXTRA: How to prepare for online reputation crise€ontinuity Centralhttp://tinyurl.com/q7aoj2

3. Do What MOMA Did
If a picture is worth a thousand words, is a mopmture worth a million?
You can easily tell your story with video. It'strtbat hard.

The Museum of Modern Art in New York City did jubsiat. Take a look at the short, simple and elegmmy they told:
http://tinyurl.com/Isf992

4. For Clevelanders Only: There are Giants Among Us
George Forbes, Mary Rose Oakar, Arnold PinkneyRatdck Sweeney.

These four people helped shape Cleveland’s pdliacaiscape over the last 40 years and they wilveguest speakers on
Tuesday, June 16 at 7:30 a.m. for “Behind the Heesll’ a monthly speaker series sponsored by teeeGind Leadership
Center.

All “Behind the Headlines” programs are modeleé&a¥/CPN 90.3 FM’s morning program, "The Sound efdsl” In fact,
our moderator will be WCPN'’s Dan Moulthrop.

This series is open to the public. If you're amabr current participant in a Cleveland Leader€kepter flagship program,
the cost is $20. All others are $30.

To register for this event, click heréttp://tinyurl.com/mwb3vh

All events take place at Trinity Commons, located280 Euclid Ave (free parking behind off Prosp&ee.).

This event is co-sponsored by Hennes Communicatideastream/WCPN and the St. Lukes Foundation.

5. We Are Not Prepared For Disaster

Thanks to our colleague, John Solomon, we bringto attention a terrific new report, Public Rofel&ngagement In
Counterterrorism Efforts: Implications of IsraetigRtices for the U.S., prepared for the U.S. Depamt of Homeland
Security’s Office of Science and Technology bytwmneland Security Institute.

The 145-page study offers a comprehensive revigaaalysis of citizen preparedness efforts in @sSwell as Israel and
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then makes some excellent suggestions on how wikeaemfrom Israeli experience in this area. Salomecommends it to
anyone interested in the subject of public readin@sggesting that Israel provides a helpful matethe U.S. when it comes
to civilian preparedness and engagement. Of colssel’'s special circumstances (terror threag,silitarily-trained
populace, etc.) limit the transferability of marfyite lessons. Nevertheless, the U.S. needs to fastieer down the citizen
preparedness continuum towards Israel. The keytigneghen are how much farther and how we daohits Teport should be
helpful in answering to both those questions.

In Case of Emergency, Read Blbdtp://tinyurl.com/ouvtcz

6. Pandemic Flu — Don't Become Complacent

“This virus may have given us a grace period, beiten’t know how long this grace period will ladlo one can say whether
this is just the calm before the storm,” said Darlyaret Chan, Director-General of the World He@ltlyanization.
Continuity Centrahttp://tinyurl.com/melwrx

7. Starbucks' Social Media Campaign Hijacked by Ciiics

Companies that attempt to leverage the power éhlsoedia need to be aware of the possibility ff§u. The Holmes
Reporthttp://tinyurl.com/mzexyt

8. The David & Goliath Story Never Goes Out of St

There’s an enduring dimension to the David-agaBwiiath story that resonates with people. It bsingt a fundamental of
good storytelling and the unexpected. No one dg@e®avid to beat the proverbial Goliath. The sa@chnique makes for a
compelling read in the business world. Ishma@bsner http://tinyurl.com/n3nkkr

9. An Abundance of Talent PLUS Communicating Via Reume

Undoubtedly, your local newspaper laid off writargl editors during the past year. In fact, itsrbgut-wrenching to watch
many of our friends and professional acquaintatassthese jobs, positions they all thought thed/fbalife. However, there
is always opportunity in the face of crisis - ahid tsituation is no different.

Does your business, nonprofit or government agaseywriters and researchers from time to timesv,lthere is an enormous
pool of talent out there right now, all of whom avidling to roll up their sleeves, writing reportsackgrounders and brochures
and doing deep-dive research projects, all at soregble cost to you. If you have need of thosdces, call Hennes
Communications at 216-321-7774. We're in touch witiny of these reporters and editors who are neslaincing. On a no
charge basis, we'd be happy to put them in touttihyou and get out of the way.

Speaking of people looking for jobs, as you miggine, we've received an unprecedented numbesoines from
job-seekers. Unfortunately, the vast majorityhafse resumes are simply wretched, virtually guasang that the applicant
won’'t make it past our circular file nor their reses find serious consideration wherever else sent.

If you know of someone looking for a job, do therfia@or and send them to the website of our goashdtj Laurie Mitchell,
executive recruiter. She knows better than anyanknow what companies are looking for when it comeewritten
recitations of past positions and responsibiliti€heck out Laurie's terrific tips, resume “veri’liand examples for good
resume writinghttp://www.lauriemitchellcompany.com/

Common mistakes that are likely to get your restossed into the circular file: electronic resursest with the file name
“Resume.doc” (the file name for resumes should gdaAse Lastname, Firstname Resume.doc -- this ecidly important to
recruiters who receive thousands of resumes); ifuradtresumes or resumes that omit job start-sadgsd(chronological
resumes are absolutely and unalterably mandatowyore telling you otherwise has no idea what régrsiand HR
professionals actually demand); and the use dirgteperson (the word “I” should never appear iresume).
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10. Stellar Presentations

Our resident presentation trainer, Phil Stelldpask with another installment of his “Audience-Caritly” presentation
techniques. This issue, Phil writes about usisgrgointers (or not) and walking around while prgisig. Check it out here:
http://tinyurl.com/mwdcjz

To read or re-read “The Best of Phil Stella” and&his presentation tips, click heréttp://tinyurl.com/cb8yh4

Would you like to speak, argue, cajole, motivateceirage, articulate and present with power anbaity? Phil is available
for one-on-one executive coaching and/or groupgmtasions. Just give us a call at 216-321-77#élk&hil what your needs
are and he'll put together a custom quote for yoyoar organization.

11. How Pilots Don’'t Communicate

Sometimes, it's what you don’t say that makes itsgo Salon.coninttp://tinyurl.com/n8fgcw

12. Evidence That What We Teach Works

Many thanks to Christy Mosier from the Coshoctohijcd3County Board of Health who spent much of trst Jeear
orchestrating a half-day seminar, held on April 28,us to speak to 114 public health commissignaublic information
officers, mayors, fire chiefs, police chiefs andestpublic safety and health responders abousaiisil risk communications.
Little did we suspect that just a few days latetdame faced with the possibility of a pandemic dmelimmediate need for
some of the communications techniques discussthisiseminar.

As a follow-up to that seminar, we recently recditids email from Coshocton County:

“Thanks to Bruce Hennes for coming to CoshoctonnBguDhio to do his ‘Extreme Crisis Communications’
presentation. | was glad that our health depaitmes able to support this effort and that so nafrour
employees - and other government officials - atendBecause of the training, | was able to sesv&pakesman
for our agency during the recent HIN1 Swine Fluagibn and conduct the press conference in a iofesd
manner. We used his forms and techniques to prdpaall of our encounters with the media, predgall of
their questions in advance and serving the pulitit thansparency. You can read about the resfittsromedia
relations in a laudatory editorial that ran in edlbnewspaper herhttp://tinyurl.com/I79c3w Government and
health officials across the board should receieectisis and risk communications training he offers

D. J. McFadden, M.D., M.P.H.
Holmes County (Ohio) Health Commissioner

Also in the seminar audience was the managingreafitine two daily newspapers covering this area LaCara, from the
Zanesville Times Recorder and Coshocton Tributie.nbt terribly often we have reporters or editior¢he audience for our
seminars, so it's always interesting to hear od rehat they have to say about the advice we giveramaging the media.”
Here’s what LaCara wrote in his newspapers afieseminarhttp:/tinyurl.com/cm2g34

13. Check Out Bruce & Barb’s Schedule....

6/18/09 Legal Marketing Association
How the Media Manipulates the News (1 hour)

6/22/09 American Red Cross Ohio Training InstituteDisaster Day
Extreme Crisis Communications (2 hours)

7/21/09 Ohio Fire Chiefs Association Annual Conferee
Extreme Crisis Communications (2.5 hours)

9/17/09 Ohio Human Resource Conference
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Standing Tall: When Your Company is In the Medi@®sshairs (1.25 hours)

10/09 (firm date to be scheduled soon) Cuyahoga @iy Emergency Management Agency

Managing the Media & Extreme Crisis Communicati¢h&iours)

NOTE: This seminar has been approved for two )ti@uing Professional Training (CPT) hours by @@o Peace Officer
Training Commission, Office of the Ohio Attorneyigeal.

10/12/09 Ohio Association of School Superintendenfsssociation
How the Media Manipulates the News (1 hour)

12/10/09 Akron Bar Association
Managing the Media: Attorneys & The Press (3.78r&p
Co-Presenter: Orville Reed, Esq.

12/17 Cleveland Metropolitan Bar Association
Managing the Media: Attorneys & The Press (3.78r&p
Co-Presenters: Deborah Coleman, Esq. and VirGiaiadson, Esq.

5/11/10 Akron Sales & Marketing Executives
How the Media Manipulates the News (1 hour)

11/12/10 Canton Chamber of Commerce
How the Media Manipulates the News (1 hour)

NOTE: Most of the above are open-to-the-publiom8 of the seminars are free; others require gofa@ble to the
sponsoring organization. Please call or writeoudurther information.
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14. Our Permanent Collection

A. Our favorite blog on the subject of public andcitizen preparednessUndoubtedly, you will find it helpful to you, your
family, your business, nonprofit, government agesnegt your community when it comes to preparingefoergencies -- big
and small: http://incaseofemergencyblog.comWritten by John Solomon, he’s also the writetlté An Emergency — We're
Not Prepared,” which can be read here (free registr required)http://tinyurl.com/5twym9

B. Our favorite radio program is Homeland SecurityInside & Out. This is a weekly broadcast on the internet feagurin
interviews with key figures in Homeland Securitsists and disaster response. The weekly progranbeaccessed live via
their website, as a podcast email sent to youiatahable on your computer at your leisure or ieg subscribable podcast,
using your ITunes software. For more infdtp://tinyurl.com/5pca64

C. Our favorite book about Homeland Security is “Qur Own Worst Enemy: Asking the Right Questions Abot
Security to Protect You, Your Family, and America” by Randall Larson, director of the Institute for Homeland
Security. The book provides a solid, practical, logical apgtoto personal security for all Americans and &xgl why the
government is not prepared to help us in a tineriefs. For more infohttp://tinyurl.com/5ad3dz

D. As we learned on 9/11 and after Hurricane Katma, when landline and cell phone telephone lines glmwn or are
jammed to overcapacity, short text messages (150arhacters maximum) can often get through.This is because
person-to-person voice phone calls basically recair “open pipe” while text messages occupy véltg handwidth and can
be “lined up” for delivery. The easiest way todantext message is cell phone to cell phone (ffgructions on how to do so,
we suggest you find a 13 year old — they all apfpeae quite capable of texting).

You can also use your computer or Blackberry-typéad to send a text message, also known as SMS;db phone, just
like a regular email. Here are the exact emaitesks you can use to send computer-to-cell phoaisgthe x’s represent
the cell phone’s area code and phone number, withed1” and without any dashes):

ATET XXXXXXXXXX@txt.att.net

Nextel XXxXxxxxxxx@messaging.nextel.com

Sprint XXXXXXXxxx@messaging.sprintpcs.com

T-Mobile xxxxxxxxxx@tmomail.net

Verizon Wireless xxxxxxxxxx@vtext.com

Virgin Mobile xxxxxxxxxx@vmobl.com

For a complete list of all cell phone company "frextdomains”, type ihttp://sms411.net

WARNING: 1. Depending upon the recipient’s cdibpe contract, they may pay a few cents to seneloaive a text
message; 2. Sometimes computer-to-cell phoneriessage are nearly instantaneous, sometimes theglk&hours to go
thru the system. Best bet: we suggest you tryisgradfew computer-to-cell phone text messages-nbefore you need to do
this in an emergency.

E. It's been seven years the terrorist attacks &/11 and three years since the issuance of The Natal Commission
on Terrorist Attacks Upon the United States Report. Are we safer today?The authors of that official report think the
answer is no. You can read what they recentlyennete: http://tinyurl.com/25zzxz

F. Want a short refresher on crisis communicatior® Check out this short, six-minute video of Brucenhies on the web:
http://tinyurl.com/ybfdeq If you'd like to post something similar on yoown website, Steve Petti is the guy to call. Forem
info: http://www.newimagemedia.com

G. Dan Hanson at GreatLakesGeek.com, interviews Bre
Henneshttp://www.greatlakesgeek.com/podaudio/bios/bruneis.htm

H. Make a Plan: With ready.gov/business, the buséss you've worked so hard to build can be as prepad as possible
should a disaster strike. Download free, easy-to-use checklists, templatesother resources to help you develop an
affordable plan. Protect your business or lifeskw start or update your plan today. Becomisgiecess is hard work.
Protecting it isn't. Here’s howttp://www.ready.gov/business/

I. Emergency & Crisis Info: Do you live in Greate Cleveland? If so, you may be in range of thesesw, low-power,
community and emergency information stations: Mayfield Heights 1700-AM; Mayfield Village 1640-AMBeachwood
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1630-AM.; Pepper Pike 1670-AM; Lakewood 1660-AMrddgsville 1640-AM; Brunswick 1700-AM; Westlake XBAM.
In the event of an emergency, you will find thetsgisns to be an important source of informatitease consider setting a
button to one on your car radio.

J. Pandemic Flu Links: http://ftinyurl.com/c68hr@andhttp://www.ccep.ca/ccepbird.html

K. Disaster Links: http://www.disasterlinks.net/

L. More tips to keep your family & business safehttp://att.sbc.com/gen/general?pid=1325

M. Apologizing — Vanity Fair’s All-Purpose Public Mea Culpa Kit: http://tinyurl.com/ysu4chKeep a copy handy - the
reputation you save may be your own.

N. When disaster strikes and telephone lines arajnmed, how can you assure your critical calls go thugh? The
National Communications System (NCS), part of tep&tment of Homeland Security, offers priorityetglmmunications
services to first responders, police, fire anduespublic safety officials at all levels of goverent, and other national
security and emergency preparedness personnedtioeeongoing communications during crisis situatio8ign up today at
www.ncs.gov or call 800-NCS-CALL.

O. Give your family, friends and clients The Giftof Safety.You can find a wide assortment of emergency windaaos
(with built-in flashlights and cell phone chargerfést aid kits and other home/business emergeneyaration items, all at
reasonable prices. Best of all - 100% of the rdsgo directly to The American Red Cross, Gre@keveland Chapter. All
you need to do is download the two PDF's belownt phiem out and send your order in.

Red Cross Radioshttp://tinyurl.com/6lmghyOther emergency giftshattp://tinyurl.com/5a4ybu

P. Tell me, again, about crisis managementhttp://tinyurl.com/b7no3

Did someone forward this e-newsletter to you? Yocan get your own subscription at no charge simplyypsending
your request to hennes@-crisiscommunications.com.

Media Training & Coaching

Your firmis in trouble...your CFO has been arrestélde. company truck was in an accident...hackers hegglour
database...the pressure is on...the camera crewtis door....

Do you know how to handle a high-pressure TV irieet? Do you know where to look? What to wear? evéto put your
hands? Do you look at the camera — or at thevieteer?

It takes a lifetime to build a reputation and oalfew seconds to destroy one. In a split seconagald find yourself in a
position where you need to know how to handle thdianor be a public spokesperson. Would you knbatwo do or how to
respond?

More important — will you “manage the message” addance the cause of your business, agency orafdfipr

You can be certain the senior executives at vigtul of the Fortune 500 companies have beenrtedia training, working
with a media coach, where they've learned to déthl adversarial situations with journalists. Pedé’s time for you to
learn this specialized set of media survival skills

We also offer straight spokesperson & presentatiaming and coaching, which consists of waysrprove a spokesperson's
skills and daily interactions with peers, subortisainvestors, journalists and other outside @grti

Call Bruce Hennes and the staff at Hennes Commiimmsatoday at 216/321-7774 and talk to us abodianspokesperson
and presentation training and coaching for your yopi execs -- or anyone who might have to holddhedown with a
reporter until the appropriate spokesperson cdodaged.
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Ask us, too, about how we can help you create,e@mpht and test a crisis communications plan.

© Stroinski

*rek SPECIAL NOTE FOR ATTORNEY'S *x*

We can do our signature seminar - Managing the dMediwyers & The Press - in your office for the é&férof your firm's
attorneys, corporate counsel and clients. A nurobfirms have used our seminar as an effectiveketigng tool to reinforce
existing business relationships and prospect farlmgsiness. For more information, including adikthe nationally-known
firms that have retained us for this service, ezl us at 216/321-7774.

About Hennes Communications LLC

Hennes Communications is a crisis communicatioesliartraining and media relations consulting firaséd in Cleveland.
Serving corporations, government agencies, norgrafid individuals who are “on trial” in the cooftpublic opinion, Hennes
Communications also offers litigation communicatsupport and public relations services to thegnth. The firmis a
coalition member of ProtectingAmerica.org and Nadid’reparedness Month (US. Department of Homebaedrity).

We can be reached by calling 216/321-7774 or byilethRennes@-crisiscommunications.com.

Administrivia
This email newsletter about Crisis Communicationsl&dia Relations is generally published twice a timon

SUBSCRIBE/REMOVE: A subscription to our Crisis Cor8niMedia Relations E-Newsletter is free. To sulirplease
send an email to hennes@crisiscommunications.ctimtia@ word SUBSCRIBE in the body of the email. I&ave our list,
put the word REMOVE in the body of the email.

COPYRIGHT: Unless otherwise noted, Hennes CommtinitsiLLC owns the material contained in this netst.
However, we don’'t own the copyright for most of Hréicles we reprint or link to nor do we have pission to grant
secondary reprint rights to you. Should you waneprint any copyrighted material, we suggestgantact the author
directly.

FORMAT: There are still many browsers and emaigpams that are not state-of-the-art and subsdguamnot
automatically “read” HTML (the coding used to desigeb pages). Therefore, this newsletter is dedigimply, omitting
most graphics, and can be read by virtually anyilggragram.

PRIVACY STATEMENT: We value your privacy. Your m&, company or email address will never get sharaded, sold,
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delivered, revealed, publicized or marketed inw&ay shape or form. Please know, however, thaiviesites we link to are
not endorsed by Hennes Communications and areanbbfour site, so we cannot vouch for their privaolicies.

LEGALESE: This e-newsletter is designed to proddeurate and authoritative information in regarthe subject matter
covered. Itis sent with the understanding thaicBrHennes, Barbara Paynter, Hennes Communicafi@hsthe authors or
individuals quoted above are not engaged in rengéegal or other professional service. If leghliee or other expert
assistance is required, the services of a competefeissional person should be sought.

OUR FAVORITE QUOTE: You simply can't communicatewy way out of a situation you've behaved your \ivdg (credit
to Don Etling at Fleishman-Hillard for this insight

© Hennes Communications 2009

When your business or reputation is threatened, you
need a specialist.

A crisis communications specialist.

Hennes Communications LLC

2841 Berkshire Road
Cleveland, Ohio 44118
216-321-7774
http://www.crisiscommunications.com
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